This study examined the Impact of Online Advertising on Customers Satisfaction of E-tailing Firms in Nigeria. A survey research design was adopted. The source of data used in this study was mainly primary data from the issuance of questionnaire and secondary data from the review of relevant literature bothering on both variables which formed the basis for the argument. Out of a total of three hundred and eighty four (384) copies of questionnaire distributed, two hundred and eighty five (285) copies was used for analysis and analyzed using Spearman's Rank Order Correlation Coefficient with the help of Statistical Package for Social Sciences (SPSS). The findings of the study reveal amongst others that there is a positive and strong relationship between online advertising and customers' satisfaction; and online advertising significantly affects customer satisfaction. The study concludes that online advertising influenced satisfaction of the customers to a strong extent. However, online advertising is a key determinant of customer satisfaction as it is considered as a point of interaction between customers and the company from which they buy their products. A heuristic model was proposed to show our contribution to knowledge that the relationship between e-mail marketing and measures of customer satisfaction is very strong and is moderate on all other tested hypotheses. And the study recommends that advertising managers of e-tailing firms must develop and formulate e-mail marketing programs that will satisfy the needs of consumers and advert should be placed on stations and places where consumers can easily identify with them and make a purchase. Suggestions for further studies were outlined.
Internet is not just a new channel of promotion, as it has caused a turning point, a complete shift to a new business model, which results in an inevitable re-conceptualization of the very nature of marketing. The new communication technology has created a new dynamic environment which changed the previous market-oriented, top-to-down and unilateral approach to customer oriented, bottom-to-top and reciprocal process. The internet permits the purchasing of products and services from the comfort of your home or anywhere you have internet access, even in the remotest villages. Goods and services are made available 24/7 and 365 days at the click of a computer mouse or smart phone and other mobile devices. The use of internet for conducting business led to the emergence of such concepts as e-business, e-commerce, e-tailing, etc. Electronic business (e-business) refers to conducting business online while electronic commerce (e-commerce) is part of e-business. E-commerce refers to sharing of business information and conducting of business transactions through the internet or any other telecommunications network [2] . E-tailing or online shopping refers to online shopping where goods and services are sold directly to consumers electronically, which is business to consumer (B2C) [3] . Online shopping has become a popular means of shopping globally and has witnessed a rapid growth in recent times because of its numerous merits for both retailers including consumers such as 24 hours facilities, saving time and cost, convenience, decreased overhead cost [4] . This is especially common in the developed countries where every store has its own website. Online shopping is becoming popular in Nigeria as many people in the cities have realized the benefit of online shopping.
In Nigeria, the use of online advertising is increasing as many firms have entered the online retailing business (e-tailing) [4] . This is to provide the benefit of online shopping. It is not enough to establish e-tailing firms, use various advertising channels, but the ability to satisfy and meet the expectations of customers.
Successful customer satisfaction will increase revenue and enhance the company overall performance. Online advertising effectiveness is influenced by such factors as simplicity of advert, attractiveness of advert, location of advert on the website, ease of order placement and prompt delivery, affordable price and quality product, etc. [4] . Effective online advertising inform, convince and retain have moved from a product-centric to a customer-centric price. Customer retention directly affects customer satisfaction. Retention is a challenge to customer satisfaction in Nigeria it is of important to study the determinants of customer satisfaction [5] . The key factor in any organization is customer satisfaction, because it determines organization's level of success [5] . According to [6] if a customer is not well taking care of, dissatisfaction will set in which leads to negative word of mouth, customers may switch over to competitors brands and this will lead to reduction in profit, customer turnover, patronage and difficulty in retention. But for a firm to achieve customer satisfaction it should focus on the customers, employee empowerment, process ownership, team building, and partnering with customers and suppliers, improvement of the firm's reputation and image [3] .
Theoretical Foundations and Operational Framework
Instant gratification mathematical theory was originated by Robertz in 1956 [6] . He said that two things are responsible for the successful theory: First, the discount function should be on the difference between the current time and the future time at which discounted reward is consumed. Second, the discount function should not be exponential. He went further to state that empirical discount rate reduces with time horizon. Today's generation has Nicknamed "Microwave generation" because they are used to getting things so fast. Because of internet evolution and technology there is no little to no patience in people any longer. Instant gratification theory saw the fast place environment in which we live that requires instant action and how things happen at once and quickly. By implication online advertising has impact on consumers as that the use of internet to advertise makes it faster, efficient and effective [5] . Figure 1 proposes that online advertising influences customers' satisfaction. It 
Concept of Online Advertising
As a means of information, persuasion and promotion, advertising has existed as a promotional mix element for several decades. Advertising is seen as an important and well known form of marketing communication, and as a communication tool, it uses various forms of mass media to get sales messages across large number of people. The traditional mass media for advertising is to, broadcasting, magazine and newspaper [7] [8] [9] . But, with fast development in information technology, the internet has turn to be good advertising media that is commonly used by advertisers and markets to share messages to consumers [10] . Internet advertising, (Also known as online advertising) "is the delivery of advertising message and marketing communication through websites". It can be through various electronic platforms such as mobile phones, Ipads, desktop computers and laptops. Another author defined online advertising as "a form of advertising which uses the internet to deliver promotional marketing messages to consumers. Online advertising uses the essential elements of traditional advertising, which is captured in advertising effectiveness model that in values four steps of action: attention, interest, desire and action (A I D A). The channels of communication in online advertising include the following: email marketing, media, social media, search engine marketing, affiliate marketing, pop-up, text-link, and mobile advertising, etc. It should be observed that for the mere fact that a company has a website on the internet, although it is a form of promotion, it cannot be considered as online advertising [11] . What constitutes advertising is the channel of attracting customers to the website. Like other advertising media.
Online advertising usually involves a publisher, that integrates advertisements into its content, an advertize that who provide the message to be displayed in the publishers context. Other participants include advertising agencies, that create and place the ad message and ad server that delivers ad and track statistical information. Marketers use online advertising as powerful and effective marketing tool to advertise their product or services [12] . Two main reasons online advertising is seen as powerful are first, is that most household have good access to internet. Secondly internet has audiences that uses or access internet on daily basis, which is different from traditional advertising [12] . Internet is targeted at reaching its audience by creating awareness about a brand and having immediate response [12] . Online advertising aid companies to sale their products and services through one-on-one interaction with companies and their customers.
According to [12] , online advertising helps marketers to facilitate the marketing of their product or services locally and abroad, it also enhances consumers purchases from both home and international in more, effective ways [11] . Online of their messages that can help them gain more customers [13] . Ability to marketers to detect changes and connect it makes advertisement more effective. Effectiveness of advertising is the ability of the advertiser to present the message in such away there be will interaction between sellers and buyers [14] . Because customers link to engage interactive advertisement. Recent study shows that customer are more informed and do not need third party (middleman) and the solution is to have advert that interact freely among buyers and sellers without.
[12] said that if customer understanding the message very well, it enhances the company image, profitability, and makes them to stand out for competitions.
Online advertising has a lot of benefits for both merchants and the customers which are as follows: Online advertising is easily accepted by consumers than advertising through television and radio which may disturb consumer or comes in an unexpected way. It is also acceptable to surfers because they have the power to control the time when, they certain amount of information they drive from the site [15] . It is cheaper compare to other media, marketers may gain exposure to a good number targeted audience at a lower cost and found group of customers that shared the same interest. Interactivity of the internet is another significant factor that allows users to express their reaction to the advertisers by a clicking [6] . Coverage is another major advantages of online advertising of the elimination of geographical limitation. Internet provides unlimited global reach for marketers, hence every person in any part of the world that have internet access can be reached with ease. Cost effective compared to traditional advertising, internet advertising is much more cost effective. It does not need much financial investment to deliver marketing messages through the internet. Online advertising has the ability to deliver immediately the design is ready and customers receive them immediately. Online advertising is characterized with real-time interaction between the advertise and users. This can lead to instant result from the advertising efforts. Effectiveness of the characteristics of online advertising is that marketing tools are designed to target specific set of customers or group. This enables it deliver marketing messages to targeted customers who are interested in and the products or services, rather than a general public.
Internet advertising results are easily measurable and available in real time. Each click, visit to the websites, sign ups, online purchases can be measured very accurately for marketing analysis and improvement of advertising campaign where necessary. Online advertising is available 24 hours in a day, 7 days in a week and 365 days in a year. This allows small business to compete in the digital market place with major companies [15] .
Internet provides advertiser with different ways of delivering their promotional messages, such as videos, images, audio, links etc. It is also interactive as customers are allowed to connect through social media and make some input and suggestions. Despite the above mentioned advantages of online advertising, the following are some of the disadvantages: Internet advertising is highly de- Online advertising some marketing campaign can easily be copied by a competitor trademarks or logos can be used to defraud customers and send numerous information against company products or services, which can ruin a company reputation. Online advertising for purchase of products and services through internet is not adapted by all. Some people still refer traditional brick and mortar store where they can touch and examine products before purchasing. Lack of user privacy. Despite all this disadvantages internet users still believe that internet is reliable, efficient and effective tools in achieving goals, performing tasks, and information processes and dissemination. The major means of online advertising according to [16] .
There are different formats of advertisements found in the internet. They are sponsorship, keyword linking, commercial sites, pop-up advertising and banners. Sponsors currently, online sponsorships has moved from 24% to 37% of all new means of interactive media, it appears in a special or specific section in the site but at the same time helps advertisers to be clear for marketing purposes.
Dimensions of Online Advertising
There are many dimensions of online advertising such as e-mail marketing, social media marketing, affiliate marketing, search engine marketing, texts messages, display advertising and mobile advertising by many authors. But for the purpose of this research work, we shall focus on e-mail marketing, affiliate marketing, and web banner.
E-Mail Marketing
E-mail has gain dominance in the field of business through internet and through this cost is reduced. Because of this as an advantage many marketing practitioners has decided to adopt the use of internet. E-mail is targeted to specific group of customers in order to satisfy their personal needs [5] . E-mail is used to reach large number of customer with a high rate of response [16] . Companies profit are increasing, they were gaining more attention and awareness through the use of e-mail [17] . E-mail marketing is a way of reaching consumers directly through electronic mail to deliver messages or as a means of communicating for commercial purposes [18] . Corporation value good e-mail messages. Owners of business are using e-mail in their marketing activities so as to enhance effective performance, increase return of investment (ROI), gain access by consumers and reduced cost that will be incurred by traditional means [19] . Benefit of e-mail marketing is that it builds excellent relationship among marketers and their consumers. It builds quality communication to customers and good feedback to organization [19] . E-mail marketing to have a direct marketing with their customers through e-mail. Marketers also gain a better knowledge of their customer's needs and wants [18] . According to [18] , e-mail is said to be a direct means to online marketing that increases benefit of the firm. [5] state the following benefits which are as follows: -Reduction of promotional cost; conversation among firms and customers are increased; facilitation online transactions;
immediate feedback are gotten from customers; helps create awareness about the product and service; and increases traffic.
Affiliate Marketing
Affiliate marketing is effective tool of online marketing [20] . [15] said that it is a kind of program that permits partner or affiliate to advertise product of merchants. He went further to state that this kind of marketing includes compensation which can be ascertained through rate of clicks. The first affiliate marketing was developed by CDNow.com and Amazon.com in 1994. Their idea is centered on win bases [21] . It is a kind of marketing that is based on agreement, the merchant paid the affiliate. Some amount of commission [15] . The merchant paid the affiliate when customer's purchases through the affiliate site [20] . [15] state that marketers lose nothing, even if there is decrease in sales or fraudulent issues because commission depend on sale. In Affiliate marketing merchants reach agreement with the affiliates on the commission to be paid on each sale of the product bought through their efforts [22] . [22] also said currently, that the type of affiliate programs we have these days can be set up easily and earn instant profit for the company.
Web Banner
Web banner is a platform on a web page [23] . Web banner is grouped into animated or statistics banner [22] . Different banner effectiveness has been carried out by scholars in different locations [24] , some literatures has stated it that no matter how beautiful a banner is, it has effect on consumers and that they are not likely to look at banners when they are busy or have something else to look on the web [23] while other literature argues that banner has great effects on consumers responses. Consumers that click frequently is likely to be attracted by quality banners [24] . Web marketing is an investment to companies that uses banner for advertisement instead of traditional means that will cost more [25] .
Online can be measured while offline cannot be measured.
For example, the use of web banner can be record or measured the number of clicks [26] . Number of clicks is used to know how effective banner advertisement its [27] . Banner advertisement has the power to move the browser from the 
Measures of Customer Satisfaction
In measuring satisfaction as indicated by [28] certain indicator's has to be considered. According to [28] measures customer Satisfaction as repeat purchase; loyalty; positive word-of-mouth and increased long term profitability, he uses four measures for his own while [9] uses three measures like positive word-of-mouth, retention and loyalty. [28] used loyalty and positive wordof-mouth, therefore is seen alignment between Kotler (2000) and Wirtz the measures for this study is deduced to: retention and; positive word-of-mouth. Negativity Theory of Customer Satisfaction. This theory which was propounded by [29] states that any variation in performance from expectation will disrupt the individual, thereby producing "Negative Energy", it has its root in the disconfirmation process. This theory asserts that if customers' expectations are strategy held, consumers will respond negatively to any disconfirmation and dissatisfaction is likely to occur if performance is less than expectations but if performance is more than expectations, satisfaction will occur. Therefore in e-tailing firms if customers are satisfied they will repeat purchase.
Customer Satisfaction
The major aim for establishing a company is to make profit through products and services, purchases by consumers. Products and services are being developed by firms and they map out appropriate strategies in offering the products and services to targeted customers. The targeted customers get convinced and make purchase for use and satisfy their needs. When targeted customers are satisfy with the product and services they keep on making purchases. Customer satisfaction can said to mean a process or an outcome. The rate at which firms' products are purchased by consumers and quality online practices result to customer satisfaction retention, huge patronage and loyalty to organization [30] .
Once a customer is satisfied is likely to remain loyal to the company's product and will repeat purchase, he will also went further to spread the good experience to potential customers (WOM) [31] . Through satisfaction of customers companies achieve their goals. Satisfaction is said to be a person's feeling of pleasure or disappointment which is as a result of comparison of a product perceived performance in relation with his or her expectations [6] . Therefore customer satisfaction can be defined as a result of than excepted customer will be dissatisfied but if performance is more than accepted the customer will be satisfied. Customers will be in neutral stage if perceived expectations met performance. [32] assert that customer satisfaction is the customers' evaluation of performance offering to date. The overall satisfaction has strong positive effect on customer loyalty intensions over a wide range of product and services. Sales process, after-sale service, customers expectation and whether customer is satisfied after purchase depends offering of the product and customer expectation. Expectation can be form by customers from their past experience, friends, associates advice, marketers, competitors' information and promises. Expectation are being determined by customers' needs, total value and total cost. Choosing a product or service is among the stages customers go through. Buyer's characteristics influence its decision, such as culture, social, personal and psychological factors. The process is in five stages: 1) new recognition, 2) information search, 3) information evaluation, 4) purchase decisions and 5) post purchase evaluation. Information search is the key to consumer's decision-making process which can be for both internal and external information.
Consumers continue to search for information because of risk in order to meet up the uncertainties of potential positive or negative consequences. At times customers passes through all the five stages or they may skip some. But customer is looking for is value in the product they are buying. Customers seek for information about the product they want to buy to check if it is in line with their expectations and if the product or service is of essential importance, they check these through surveys, phone interviews and customer discussions. Customer orientation is also important and need to be measured constantly [15] .
Customer being the "life blood" of every business and at the same the reason while business are established need satisfaction from product and services they purchase from the firm. Many studies have shown that it is difficult to measure customer's satisfaction but at the same time it has some favorable attributes such as repeat purchase behavior and positive word of mouth.
Retention
Customer retention is noted to have it own foundation from planned behavior theory and it is a response of consumers to brands, services, product and activities [33] . Customer retention and customer loyalty are being used interchangeably, customer retention was first develop by Reichheld and Sasser in 1990 further more customer retention and loyalty are not each other substitutes because they are different [34] . [35] state that retention is continuation of business with a particular company on ongoing basis. Customer retention involves the first four emotional cognitive retention constructs and last two behavioral intentions.
Customer retention can be defined as the maintenance of continuous trading relationships with customers over the long term. 
Positive Word of Mouth
Positive word of mouth is known as powerful methods in marketing from aspect of customers. The idea of word of mouth marketing brings value to marketing world of business positive word of mouth is easy to maintain customer loyalty and increase customer base [38] . The author also confirms that a relationship exist between word of mouth and customer loyalty. Word of mouth is spreading of good news about product and services between people apart from company's advertisement for products or services [39] state that people persuade others to buy because of the benefit they have gotten form the product. [40] asserted that effect of positive or negative word of mouth on consumer's differs from industry to industry. [41] stated that word of mouth is more than saying about the product.
Because people trust what they here directly from relatives, friends and colleagues advices more than mass media [42] . Higher quality of product and services offered to customers brings about positive word of mouth, brand loyalty, retention and repeat purchase behavior. Commitment brings about word of mouth marketing [43] . [44] stated that the greater the consistency between brand image and consumer's self image, the higher consumer evaluation in brand and willingness to buy the brand.
Relationship between Online Advertising and Customer Satisfaction

E-Mail Marketing and Customer Satisfaction
E-mail has gained much dominion in the field of business, and this can be very much cost effective. Because of this benefit many marketing practitioners has started adopting the use of internet. E-mail is used to reach specific group of customers and to satisfy their individual needs and wants [44] . It is used to reach large number of customers on personal bases and the response rate is high [26] . E-mail has helped to increase the quality of services rendered to customers and also increase company's profit. The use of E-mail marketing has also helped in drawing customer attention [26] . E-mail marketing is used to deliver message direct to customers for transaction basis. Business owners use email to perform marketing activities, to reduce cost that can be incurred through traditional means, to acquire large return on investment (ROL), to gain access easily by consumers and can be cheap to undertake [43] . According to [45] email mar-Intelligent Information Management keting benefit assist marketers to build excellent relationship between them and their consumers. And also help them provide quality communication to consumers, to have better knowledge of their customers and their individual needs and wants [46] . E-mail helps companies to get immediate feedback from consumers and to make needed adjustment where necessary. Some of the benefits of e-mail are: Lowers promotion experiences, it helps customers to perform, online transaction and it increases customer awareness etc. and also inform customers about company's product and services that will satisfy needs and wants with a good quality. Literatures have shown factors that could encourage customer satisfaction through internet usage [47] brand image issues [48] customer value [49] , customer service [41] . On this note, the study hypnotizes that:
There is no significant relationship between e-mail marketing and customer retention of e-tailing firms in Nigeria.
Ho 2 : There is no relationship between e-mail marketing and positive word of mouth of e-tailing firms in Nigeria.
Affiliate Marketing and Customer Satisfaction
Affiliate marketing is a powerful tool of online marketing [50] . [26] stated that affiliate programs are ways in which marketing allows partner or partners to advertise product of the merchant. He stated further that this kind of marketing can also be seen as a performance marketing because it includes compensation which can be done through the rate of clicks. In 1994 was when the first affiliate took place by CDNow Program and was developed by CDNow.com and Amazon.com. Main idea of this market program is on win/won bases [15] . This type of marketing is also based on agreement because the firm/merchant has decided to pay the affiliate certain amount of commission [13] . The benefit is that whenever customers purchase through the affiliate commission is earned by the affiliate [15] . [19] assert that a marketer has nothing to use in case of fraudulent activities and decrease in sales, hence commission is dependent on sale. The kinds of affiliate we have these days are easily to set up and has the ability to command instant profit for the company [18] . Affiliate marketing has changed the way in which business is being carried on the web and online. Affiliate marketing increases the chances of marketers reaching their targeted audience. Reduction of cost of operation and increase on return on investment is being achieved by affiliate marketing [51] . Quality online practices result to customer satisfaction, huge patronage, retention and can influence loyalty to the organization [51] . Satisfied customers are convinced to remain loyal with the company, and are likely to repeat purchasing the company's offering. He went ahead to spread the good experience to potential customers (WOM) [48] . for quick response from the firm and allow two-way communication [19] . On this note, the study hypnotizes that:
Ho 3 : There is no significant relationship between affiliate marketing and customer retention of e-tailing firms in Nigeria.
Ho 4 : There is no significant relationship between affiliate marketing and positive word of mouth of e-tailing firms in Nigeria. [18] state that banners has minimum effect on consumers, because when consumers are busy with something else on the web, they do not look at banner no matter how beautiful and colourful it appears. Even though other literatures argue that banner advertisement can be of great effects, quality banners attract huge number of consumers who click frequently [1] . Traditional means bring cost to marketers while web marketing or banner advertisement is an investment to marketing. Online marketing can be measured while offline cannot be measured. Web marketing records the number of clicks [52] . Banner advertisement is capable of moving the browser from original web page to where the browser can access information about the advertised products and service [51] . Web banners can be small size of clickable pages which later develops into bigger page sizes and shapes [47] . Satisfied customers show loyalty by repeating purchase and also spread good word of mouth [19] . With the use of internet people can spread bad or good news with easy therefore companies should try as much as they can to provide quality product and service in order to retain their customers. Trust and self-efficacy on the part of company increase increases profit [52] . On this note, the study hypotizes that: Ho 5 : There is no relationship between web banner and customer retention of e-tailing firms in Nigeria.
Web Banner and Customer Satisfaction
Ho 6 : There is no relationship between web banner and positive word of mouth of e-tailing firms in Nigeria.
Research Design
The study, empirically seeks to evaluate the influence of online advertising on customers satisfaction of e-tailing firms in Nigeria. It is a survey study, which adopt quasi-experimenter design, through the help of cross-sectioned survey to collect data from the study elements in different point so as to make a logical generalization. The study is of sociological debate, which means that the study deals with social sciences/behavior. It is a non-contrived study, which implies that the researcher was not in control of the study elements. The world internet Statistics (2017) shows that the population of online users as at March 2017 is 191,836,936 [42] . However the population on social network is 16,000,000. Since this study is focused on online advertising and social media (e-mail, affiliate and web banner). Therefore 16,000,000 is the population of online users in Nigeria. As can be seen in Table 1 , all the dimensions of online advertisement and the measures of satisfaction of e-tail firms are reliable given a reliability coefficient greater than 0.7 [42] . Email marketing has a reliability alpha of 0.76, affiliate marketing 0.77, web banner 0.74, customer retention 0.79 and positive word of mouth 0.76. This suggests that the dimensions can be used for further statistical analysis.
As can be seen in Table 2 The information in Table 3 shows the descriptive statistics on items of Affiliate Marketing. Specifically, the table revealed that: Our firm is increasing its sales through the advertising agency had a mean of 3.77 and a standard deviation of The information in Table 4 shows the descriptive statistics on items Web The information in Table 5 shows the descriptive statistics on items of Customer Retention. Specifically, the table revealed that: Through quality online Table 7 shows that the spearman's correlation coefficient of the association between Online-Advertising and Customer Satisfaction is 0.753**. This value is strong, implying that a strong relationship exist between the variables. The positive sign of the correlation coefficient means that a positive relationship exists between online-advertising and customer satisfaction, implying that an increase in online-advertising will result to an increase in customer satisfaction.
Hypotheses Testing
There is no significant relationship between e-mail marketing and customer retention. Table 8 shows a positive relationship between E-Mail Marketing and Customer Retention. The test produced 0.891** score in the spearman's rank order coefficient, which means that the relationship between the variable is a very strong one. Based on this result, the null hypothesis is rejected and the alternate is accepted.
There is no significant relationship between e-mail marketing and positive word of mouth. Table 9 shows that spearman's rank order coefficient corre- hypotheses. This means that an increase in E-mail Marketing and will result to an increase in Positive Word of Mouth.
There is no significant relationship between affiliate marketing and customer retention. 
Discussion of Findings
The findings of this study were drawn from discussion of the results in the previous. In this section, we discussed the findings to draw our conclusions as it were. However, we discussed the findings in three compartments according to the three basic dimensions of the predictor variable against the criterion variable.
Association between E-Mail Marketing and Customer Satisfaction
The findings associated to the relationship between e-mail marketing and customer satisfaction, show positive and significant influence. This is therefore related to the contention of [53] , that e-mail marketing is a way of reaching consumers directly through electronic mail to deliver messages or as a means of communicating for commercial purposes. E-mail is used to reach large number of customer with a high rate of response [18] . Companies profit are increasing, they were gaining more attention and awareness through the use of e-mail [18] . 
Association between Affiliate Marketing and Customer Satisfaction
The findings of the study related to the relationship between affiliate marketing and customer satisfaction, show positive and significant influence. The findings corroborate with the views of [16] that affiliate marketing is effective tool of online marketing and it helps firm to reach their targeted audience by increasing the awareness and presence of the firm. Affiliate marketing has a lot of benefits such as creating awareness of the brand; increasing companies return on investment and reduces cost of operation [25] . [22] said that it is a kind of program that permits partner or affiliate to advertise product of merchants. He went further to state that this kind of marketing includes compensation which can be ascertained through rate of clicks. The usage of affiliate activities this day has changed the way business is being carried on the web and it is useful for online marketing firms [38] . 
Association between Web Banner and Customer Satisfaction
The findings of the study related to the relationship between web banner and customer satisfaction, show positive and significant influence. The findings corroborate with the views of [54] that web banner is the most powerful and effective means, marketers used to promote their product and services. Web marketing is an investment to companies that uses banner for advertisement instead of traditional means that will cost more [39] . Different banner effectiveness has been carried out by scholars in different locations ( [17] , some literature has stated it that no matter how beautiful a banner is, it has effect on consumers and that they are not likely to look at banners when they are busy or have something else to look on the web [18] while other literature argues that banner has great effects on consumers responses. [55] said that internet advertisement through banner has a lot benefits and great exposure to the firm and marketers. Our results also show that web banner is a strategic marketing tool that is predominantly market driven geared toward enhancing the customer satisfaction of the company if properly applied and utilized.
Summary
In summary, the result of this study revealed that:  There is a positive and strong relationship between online advertising and customer satisfaction; and online advertising significantly affects customer satisfaction.  There is a very high indication that a very strong relationship exists between e-mail marketing and customer retention; and e-mail marketing significantly affects customer retention.  There is a very high indication that a very strong relationship exists between e-mail marketing and positive word of mouth; and e-mail marketing significantly affects positive word of mouth.  There is a positive and moderate relationship between affiliate marketing and customer retention; and affiliate marketing significantly affects customer retention.  There is a positive and moderate relationship between affiliate marketing and positive word of mouth; and affiliate marketing significantly affects positive word of mouth.  There is a positive and moderate relationship between web banner and customer retention; and web banner significantly affects customer retention.  There is a positive and moderate relationship between web banner and positive word of mouth; and web banner significantly affects positive word of mouth.
Recommendations
Having analyzed, discussed and interpreted the data collected in this study, the 1) Due to the competitive nature of the e-tailing firms, the advertising managers of e-tailing firms must develop and formulate e-mail marketing programs that will satisfy the needs of the consumers. Since other service providers have similar advertising messages, it is recommended that for a more distinguished and effective response from the customer, other forms of advert should be used.
2) Regular and consistent up-to-date training on product information should be given to the advertising agency so that they will have the current knowledge and skills to handle the adverts and also to ensure that product information is being emphasized so as to enlighten the customers.
3) As advert campaigns are relayed from different service providers, the web banners should be used to aid the customers to identify the company's products or service when they are making a purchase decision.
4) The company should also ensure that affiliate marketing agencies place their product adverts on stations and places where the consumers will easily identify with them and make a purchase. A good advert should be effective, persuasive and contain the necessary information on the products.
5) It is thereby recommended that e-tailing firms should get back to their intensive and aggressive advertising practice to keep their pace of growth.
6) Finally, it is suggested that market research and other studies be conducted
to enable e-tailing firms identify those areas where promotional activities with effective advertising is lacking. They should also regularly examine the segments of the market that have been appealing so as to hold strongly on to them and to look for ways of attracting more customers.
Contribution of the Study
This study has contributed in the growing number of literature. Specifically, based on the findings from the study, the researcher proposes a heuristic model to show our contribution to knowledge.
From Figure 2 we observe that the relationship between E-mail Marketing and measures of Customer Satisfaction is very strong and is moderate on all other tested hypotheses implying that Online Advertising had a strong impact on Customer Satisfaction.
Suggestions for Further Research
The study was undertaken in the e-tailing firms which has a few firms. A further research should be undertaken to further explore the nature of online advertising in employing bigger samples and carrying out a more detailed analysis of firms. This would, in turn, help us get more insight into the nature of online advertising and informing various stakeholders on the benefits or otherwise of spending large sums of money on advertising. A study further needs to be undertaken to determine the medium that is mostly used by the e-tailing firms to advertise their products.
